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McGraw-Hill Construction BIM Report Shows Growing Demand for Digital Models, Training
Survey respondents attribute ROIs of 300% to 500% to BIM implementation

Las Vegas, NV — December 2, 2008 — McGraw-Hill Construction today released the Building
Information Modeling (BIM) SmartMarket Report together with premier sponsor Autodesk at
Autodesk University 2008 in Las Vegas, NV. The report shows growing enthusiasm for BIM
among architects, engineers, contractors, and owners, and usage is expected to grow rapidly in
the coming year, despite the economic recession. Users plan to significantly increase their
investment in BIM in 2009 to realize greater productivity, improved communications, and a
competitive edge.

In 2008, 45% of users report that they are utilizing BIM tools at moderate levels or higher. Next
year, 62% of BIM users will use it on more than 30% of their projects; and nearly half (45%) of all
current adopters will advance to become heavy BIM users (using it on at least 60% of projects),
up from 35% this year.

The report shows that companies that are tracking BIM value metrics are reporting returns on
investment (ROI) as high as 300% to 500% through improved project outcomes, better
communication, enhanced productivity, and a positive impact on winning projects. Across all
experience levels and company sizes, training on BIM basics is seen as the most important need.
To help address this need, the BIM SmartMarket Report includes a four-page, special section
called “Introduction to BIM.”

“BIM is quickly becoming the gold standard by which firms do work,” said Steve Jones, Senior
Director of Business Development, McGraw-Hill Construction, and one of the co-authors of the
report. “It is a notable differentiator among competitors, a time-saver, and a cost-reducer. BIM
dramatically shifts businesses’ productivity and ROI. This is why we are seeing such rapid
growth.”

What is BIM?

The report defines BIM as “the process of creating and using digital models for design,
construction or operations of projects.” BIM involves digital content such as structural elements,
mechanical equipment and building envelope and windows; and software tools for architectural,
structural and mechanical modeling, often integrated with energy analysis, scheduling,
estimating, and other vital functions.

Users routinely tap BIM's 3D visualization capabilities to communicate clearly with all parties, use
BIM on the jobsite to guide construction activities, and rely on BIM to spend less time
documenting and more time designing.

Changing the Way Firms Do Business

The BIM SmartMarket Report shows that the BIM revolution is affecting firms in many ways.

Major findings include:

- BIM promotes a more collaborative environment, and users recognize a need to rethink roles
and workflow.
72% of users have had at least a moderate impact on their internal project processes, and
two-thirds report that BIM has had at least a moderate impact on external project processes.
Half of users perceive BIM to have had a very positive impact on their companies; only 7%
report a negative impact.
Most BIM users (73%) are at least moderately involved in green building projects and find
BIM to be helpful with those projects. For example, BIM tools can be used to analyze the
performance of energy efficiency elements and sustainable materials.



Building Information Modeling (BIM): Transforming the Design and Construction Industry to
Achieve Greater Industry Productivity was authored by three McGraw-Hill Construction
executives: Norbert W. Young, FAIA, President; Steve Jones, Senior Director of Business
Development; and Harvey M. Bernstein, F.ASCE, LEED AP, Vice President of Industry Analytics,
Alliances and Strategic Initiatives. To order a copy, visit
http://construction.ecnext.com/coms2/analytics.

The Premier Corporate Partner is Autodesk. CMIC is a Corporate Partner. Corporate Contributor
Partners include Barton Malow, HOK, Mortenson Construction, Skanska, and Walbridge.
Association Collaboration Partners are the American Council of Engineering Companies, The
American Institute of Architects, American Institute of Steel Construction, American Society of
Civil Engineers, American Society of Professional Estimators, Associated General Contractors of
America, buildingSMART Alliance, Charles Pankow Foundation, Construction Owners
Association of America, Construction Specifications Institute, Construction Users Roundtable,
Design-Build Institute of America, International Code Council, Mechanical Contractors
Association of America, and Society for Marketing Professional Services; and the Government
Partner is the U.S. Army Corps of Engineers.

About McGraw-Hill Construction

McGraw-Hill Construction connects people, projects and products across the design and
construction industry. For more than a century, the Company has remained North America’s
leading provider of construction project information, plans and specifications, product information,
industry news, and industry trends and forecasts. In print and online, the Company offers a
variety of tools, applications, and resources that easily integrate with its customers’ workflows.
Backed by the power of Dodge, Sweets, Architectural Record, Engineering News-Record (ENR),
GreenSource and 11 regional publications, McGraw-Hill Construction serves more than one
million customers within the $4.6 trillion global construction community. To learn more, visit
www.construction.com.

About The McGraw-Hill Companies

Founded in 1888, The McGraw-Hill Companies (NYSE: MHP) is a leading global information
services provider meeting worldwide needs in the financial services, education and business
information markets through leading brands including Standard & Poor's, McGraw-Hill Education,
BusinessWeek and J.D. Power and Associates. The Corporation has more than 280 offices in 40
countries. Sales in 2007 were $6.8 billion. Additional information is available at www.mcgraw-
hill.com.
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